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It is a well-known fact that English has become the lingua franca of the business world. Living in a globalised world and having to deal with people from all over the world, students have to be trained to deal with a wide range of nationalities, they need to learn what to expect and how to behave. In order for a Business English course to be complete, it has to contain some references to cultural differences. Modern Business English textbooks take into consideration the global economical environment and the topics these books use have changed, containing more and more references to issues such as emerging economies, globalization, cultural differences, and so on. A more up to date vocabulary along with practical business skills can be found now alongside the traditional grammar and standard skill exercises.
Modern life differs significantly from the life twenty years ago and the recent years, along with all the changes that have taken place in every domain of our lives, have witnessed major changes in how Business English students want to learn. The emphasis is on the content of the course, as well as on the length of it and on the flexibility in terms of time. The need for flexibility has a great impact on how students want to study and the great innovations in the field of technology led to the possibility of students to study at home via the Internet alongside with the face-to-face classes, in the so called ‘blended-learning’ courses.
The shift in emphasis from a grammar based methodology to a lexical one has taken place during last two decades. It is impossible to say that there is one, homogenous business English today. There are many variations of English spoken by people of different counties and of different cultures. Of course, this has always been the case, as we all know the existing differences between British English, American English and Australian English. However, today this list can be completed with the appearance of a number of rather new ‘Englishes’, such as Chinese English, Indian English, Japanese English, and so on. Moreover, if we take into consideration the increasing need for speed in modern life, the teaching of business English shifts its emphasis from complex and grammar-heavy ideas of correctness to fast and effective
communication. Therefore, a new trend in teaching business English focuses on a more lexical approach, teaching widely and easily understood standard phrases, rather than straight grammar. These phrases are called ‘functional’, as they serve a function of business and communication [2]. 
In order to be clearer, let’s give an example of a sentence commonly found in e-mails: “We would be grateful if you could send us the leaflet until Friday.” From the grammatical point of view, we have to deal here with a tricky construction: this the Second Type of Conditional Sentences, that is If + Past Participle Clause, with a ‘would’ clause, complicated further by the fact that the past participle in this case is a modal verb, followed by a verb in the present participle. Such grammatical constructions are taught at an intermediate level or above, in a general English course. However, looking at this sentence as a lexical item with a function, we could simplify a lot this sentence, saying: ‘Please send us the leaflet until Friday.’ Thus, a sentence having a difficult grammatical construction has become a phrase easy to understand and used by an Elementary level student.
Of course, this does not mean that grammar is totally absent from modern business English classes, but it means that teachers are required to have a deeper awareness of the needs of the students and of the necessities of nowadays business world. We observe a shift to an approach based on business skills, along with a shift in focus from a grammatical notion of language to a more practical, functional lexical one. Basically, it is a change in emphasis to a more skills-based approach. Undoubtedly, the skills of listening, speaking, writing, and reading have always represented a major point in English classes, but nowadays, English teachers are expected to be able to train students in soft skills, necessary to perform work functions such as business communication, negotiations, meetings, presentations, etc [1].
Today, we see resource materials like PronPack 1-4 taking a non-prescriptive approach to accent and instead focusing on increased intelligibility as the objective. Using elements of blended learning and gamification, this pronunciation course doesn’t help the learner sound British or American, but instead prepares the learner to use English in the global arena. It should be stressed that communication is a key issue in teaching Business English. That is why the communicative approach is vital when teaching English for business purposes. It is an approach which stresses task-based language teaching, project work and cooperative learning. The following features and manifestations of communicative approach can be singled out: the goal of language teaching is the ability to communicate; semantic notions and social functions are as important as linguistic structures;	group and pair work is common, be it a role play, dramatization or other activities to facilitate language use in different social contexts; materials and activities often consist of authentic tasks and projects using materials not primarily constructed for pedagogical use; the teacher’s role is especially to facilitate communication. An important issue for a Business English teacher is a balance of personal skills like an outgoing personality, sensitive to the needs of the learner, being a good negotiator, a skill most needed especially with job-experienced learners [3]. 
Throughout the lessons, Business English teacher should cultivate a varied practice dynamic to keep a lively pace and high energy level with alternating use of individual, pair, group or whole class work. The organisation and workability of this depends on the size, structure and setting factors. The keys for successful activity are the following: clearly explained procedure, starting up with a demonstration, changing of partnering or grouping, variation of exercises, suitable pace and keen attention to timing. Regarding university style classes, the duration of these lessons can be anywhere from 1 to 3 hour blocks. Participant or student attention span may be at best 10 minutes, so the teacher must be sure to use quick and concise instructions and explanations. With longer teaching blocks, pace can be livened up any time with humour, a quick story or anecdote [2]. 
When considering teaching Business English, a key issue is identifying the current language level of the learner and selecting materials and tasks that are appropriate according to the level, as well as to the content. Nowadays there is a wide selection of published materials to be used for Business English classes. It is easier for a teacher to choose from these, as they make all the decisions in terms of syllabus, content and methodology for them. The problem is that publishers try to reach a wider market. For that reason it may pose a problem to try to address a specific need of a learner or a group of learners. For such needs additional materials are necessary which a teacher must choose from available published materials or other sources and tailor them to the needs of the group of learners [5].
Generally, there are three types of Business English materials for teaching and learning: framework materials, authentic materials and tailor-made materials. Framework materials allow learners to produce content and context directly applicable to them. They are diagrammatic representations used to generate language. Most authors use the term authentic materials referring to anything that an English native speaker would read, listen to or use. Authentic materials are texts, videos, audio programs, films or podcasts which were primarily not designed for use in teaching English as a foreign language. They can still be used and be of great benefit for learners. It is though a challenge for a teacher to choose authentic material which will be suitable for the goal of the class, which will provide a real experience with the environment native speakers encounter. Also, it takes a certain level of creativity, experience and knowledge to exploit such materials to benefit the students. The third type of materials, the tailor-made materials, refers to such materials which have been produced by a teacher to address specific needs of students [5].
So, effective communication is an essential part of teaching Business English and in today’s global world we need to be aware of cultural differences more than ever before. One does not need to be an expert in the field of business to teach Business English, it is necessary that the teacher is interested in the subject and understands the basics, tries to follow the latest trends.
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