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THE IMPORTANCEOF TEACHING ENGLISH TERMINOLOGY IN THE FIELD OF TOURISM AND HOSPITALITY
Tourism and hospitality is regarded as the fastest growing industry in the world. Training and in servicing of existing employees is one of the strategies of sustaining productivity and quality of service in the Tourism and Hospitality sector.
Language acts an essential part of success in hospitality, and has impacted the hospitality industry continuously. Not only has it influenced the method of marketing strategies or the methods of human resource management, it has also influenced the educational system as well. Many have come to realize that foreign language skills can be utilized in the industry to assist the foreign traveler, communicate with non-English speaking-employees and to work in non-English speaking countries.
Foreign language in the hospitality industry is needed to assist foreign travelers. The hospitality industry is a service industry that sets to provide service to achieve the customers' satisfactions. Customers are seeking for exceptional and customized service that fits them well. A made-to-measure service usually comes from organizing matters that the customers are used to, such as a guests’ favorite drink, preferred room type, and the spoken language is a part of it as well. Of many tourists that travels, it is likely that they may not excel in the language of the foreign country that they are traveling to. If an accommodation that the customer is staying is not able to provide quality service due to the fact that miscommunication occurs frequently, the customer is likely to develop a negative opinion towards this certain hotel or restaurant. Therefore, the hospitality industries usually adapt ourselves to the customer's preference by providing multi-lingual service in order to support the customers' needs.
In the tourism and hospitality industry, communication is a key factor. You’ll spend a lot of time meeting people’s needs, providing services, and solving problems. Even on an international scale, generally it is English that you’ll need to be proficient in, although you will come into contact with people from all around the world.
Like most other sectors, tourism and hospitality has its own set of jargon that it’s important to learn and understand. In this industry you’ll be dealing with people a lot of the time, and you’ll need to ensure you can make recommendations, give instructions and explain situations clearly [2, p. 29].
[bookmark: _GoBack]Among the topics which tend to be present in most of the materials supporting the teaching and learning of grammar, vocabulary and language skills for tourism, we can mention: Travelling and Holidays, Countries and Nationalities, Employment in Tourism, Accommodation, Hotel Structure and Staff, Food and Restaurants, Sightseeing, Tour Guides, Tour Operators, Using the Telephone, Reservations, Complaints and Adjustments, Types of Tourism, Money and Payment etc. As types of activities to enhance the linguistic competence, the most frequently used ones mentioned in the specialized literature are: word formation, verbs in brackets, multiple matching, translations, find words/ phrases for explanations given, open cloze, error correction, information transfer, multiple choice.
The last skill which the discourse competence has to cover is speaking, which seems to represent a priority both for learners and for future specialists, being given that they are very often involved in spoken exchanges. This importance attached to speaking, however, is accompanied by a significant degree of difficulty, a perception which may be due to the insufficient lack of language proficiency, to the fear of making mistakes and thus losing face. The most important discourse competences in point of speaking are considered the following: the ability to explain and persuade, delivering good extemporaneous presentations, efficiently speaking on the phone, using appropriate language during meetings and discussions. Some types of activities for developing speaking skills would be: oral drills, information gap activities, comparing and contrasting pictures, individual or group presentations, presentations based on notes, group/ class discussions, debates, case studies, role plays, interpreting ideas from texts/ audio messages [1, p. 85].
People who work in the travel industry around the world generally use English as a common language to communicate with international tourists. This not only includes tour guides, but also people working in hotels, restaurants, transportation services and more. You could work in a bakery in a busy tourist district, as a taxi driver, a hotel receptionist or even a bike tour guide.
Learning academic English is a common part of schooling in most countries.
However, people who work in the tourism industry often choose to take additional courses in “tourism English.” These courses help them get prepared for scenarios like the ones described above. But why?
In the English dialogue examples that you hear in class or online, there are usually two native English speakers talking.
In real life, it’s possible that your conversations will be between two non-native speakers of English — you and your guest or customer.
Therefore, working in the tourism industry requires that you’re able to communicate effectively with native and non-native speakers of English.
Knowing the customs of English-speaking countries is helpful, but not all tourists you meet come from Great Britain, Australia, Canada and the United States. Many tourists are non-native speakers of English just like you!
In particular, intercultural competence is acquired during in-service training (both in Ukraine and abroad) during which the trainees meet representatives of different cultures and nationalities and face different situations and have to solve the arisen problems [4, p. 41]. The number of FIT students undergoing in-service training abroad has increased from 81 to 151 during the last 4 years (an increase of 1.86 times) that clearly illustrates the point. During the practice work students acquire the essential skills and real experience of working in a multicultural environment in other countries thereby compensating for similar relatively limited opportunities in Ukraine.
The 4-year professional bachelor study programme “Tourism and Hospitality Management” foresees 3 annual 4-week long compulsory in-service training in tourism and hospitality enterprises in Ukraine or abroad that is evaluated as 14 credit points (21 ECTS). However, taking into account the seasonality factor in tourism and hospitality, students work at least 3 months during in-service training in foreign enterprises thereby gaining additional experience as well as income.
The in-service training programme has been designed to integrate into practice the theoretical knowledge gained by the students during the respective study year, gaining additional in depth knowledge with every consecutive year. The aims of the in-service training for each study year are different and orientated at achieving a certain set of skills and abilities required to manage an enterprise and are in accordance to the strategic aims and tasks. For e.g. the aim for the first year in-service training is “acquire and develop practical skills in hospitality enterprises, implement them in real life situations, acquire and use communicative and sales skills while working with clients, gain an insight of the products and services offered by the enterprise, pricing, basic calculations and the operations on the whole, get acquainted with the use of various technologies as well as the sense of responsibility required for employees working in the tourism and hospitality sector”. On the other hand, the aim of the 3rd year in-service training is “to provide students the opportunity to gain a set of economic competences and practical skills necessary for managers of tourism and hospitality enterprises to carry out economic, administrative and social activities, acquire the latest management methods, multifaceted marketing techniques, financial stability principles and legal aspects of various operations” [3, p. 91].
The tasks are set according to the aims and the students’ field of specialization: Hotel Administration, Restaurant Administrator, Tour Consultant and Organizer, Tour Guide, and Leisure and Recreation Organizer. 
During the in-service training the student acquaints himself with the enterprise operations in accordance to the programme. The majority of students work as waiters, barmen, animators (in foreign enterprises) or in hotel operations and front desk departments, as travel consultants in travel agencies and tourist information centers, etc. The students’ practice reports indicate that they highly evaluate training on a rotation basis, which is quite often difficult for enterprises to arrange. Upon conclusion of in-service training students not only evaluate their own achievements and skills gained but also the operations of the respective enterprises in accordance to the in-service training programme.
Foreign languages play an important role in global hospitality management. International research has indicated their participation in the raising of customer lifetime value for the hospitality industry as well as of successful careers for future management personnel. The need to develop a competitive advantage in tourism and hospitality is even more important in Ukraine that suffers under severe economic depression. The three axes for future action - as perceived through the current study – are for the Ukrainian state to invest in foreign languages for tourism awareness and training, for educators and information technology specialists to collaborate on the development of up to date educational material making use of new technologies and the latest trends in education and for the hospitality industry to manage human capital so as to correct staffing and proficiency shortfalls in regard to foreign languages. Many young people turn to hospitality industry to combat unemployment.
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