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Takum uymaoM, CRM-cucTteMy BHCTYMAIOTh SK I1HHOBAIIWHUNA 1HCTPYMEHT
MapKeTHHTY, 110 HOEIHY€e TEXHOJIOTIT, CTpaTerito Ta KII€HTOOpieHTOBaHui mixxin. Ix
e(eKTUBHE BIPOBA/DKEHHS CIpUAE MIJABUIICHHIO KOHKYPEHTOCIPOMOXHOCTI
MiIIPUEMCTBA, ONTUMI3AIlil MAPKETUHT OBUX MTPOIIECIB Ta 3MIIIHEHHIO B3a€MOBITHOCHH
13 KJIIEHTAMH.
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The need to digitize business processes both within the country and in the global
world space causes significant qualitative changes in the IT market. The IT services
sector 1s characterized by a high rate of capital turnover. The variety of IT services and
their economic purpose tend to grow.

In the modern information society, the role and importance of information
services marketing is growing. The development of information technologies has led
to the industrialization of the production of information products and services. This has
caused a revolution in the world of marketing, where companies can reach millions of
customers using social media platforms, online advertising and other digital marketing
strategies.

The rapid development of technologies stimulates IT companies to constantly
update their products and marketing strategies. IT companies must be ready for
continuous learning and innovation, create flexible marketing plans that can quickly
adapt to competitive changes.

According to research, 40% of IT budgets of large companies will be
redistributed through the implementation of integrated service packages in such areas
as security, cloud platforms, virtual workspace and communication [1]. Cloud
platforms will serve as the basis for more than 95% of new digital initiatives by 2025.
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An information service involves the implementation of information activities at
a specified time and in a legally defined form to deliver information products to
consumers in order to satisfy their information needs.

Unlike the commodity market, an information product acquires value only in its
finished form, because it is information that has undergone the processes of ordering,
structuring and evaluation and is suitable for decision-making. The value of
information products is based on the time essence, because information is most
valuable at the moment of its creation.

An important aspect of IT marketing, which involves using tools and
technologies to collect, analyze, and highlight consumer data to make informed
marketing decisions. This can help companies better understand their customers and
more effectively target their marketing efforts.

Market segmentation and target audience identification are important areas in
developing an effective information services marketing strategy. By segmenting the
market, you can identify specific customer groups and tailor your marketing activities
to their needs.

In the case of information services, there can be different consumer groups, such
as students, professionals, researchers. For example, you can offer discount packages
for students, specialized content for researchers, and customized services for
professionals.

In cases where sales and traffic are falling, you have to take radical measures,
such as calling the customer base, sending letters to customers, advertising on various
platforms. When segmenting the market, you can focus marketing efforts on specific
groups of customers who are interested in these services. Therefore, market
segmentation and determining the target audience will help an effective marketing
strategy for information services.

Market segmentation involves dividing the market according to geographical,
demographic criteria. Psychographic segmentation takes into account lifestyle,
values, interests and other psychological factors. Behavioral segmentation is used to
determine consumer behavior, including product attention, reviews, usage and
loyalty.

After market segmentation, the next step is to determine the target audience.
This will allow you to determine which market segments are most attractive to the
business. This takes into account the size of the segment, its growth potential, the
competitive environment and the associated risks. Developing target customer
profiles creates a detailed description of the ideal customer for a particular service.

Positioning is an important step in developing an effective marketing strategy
for information services. It involves defining the uniqueness of the product by
establishing the unique benefits of the service and its differences from others in the
market. Effective positioning allows you to create a clear picture of how the company
is perceived by consumers, how it differs from other market participants, and why its
offerings are attractive.

Value communication is also crucial for developing effective messages that
convey the value of the service to the target audience.
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Internet services market research involves analyzing various aspects of this
sector to understand trends, opportunities, and the competitive environment. When
analyzing the Internet services market, the following factors are taken into account:

— object, purpose of the research and methodology;

— competitor analysis (study and identification of the main players, their products
and services, marketing and pricing strategies);

— potential audience (determination of demographic and behavioral characteristics
of the target audience);

— technological trends (determination of current technological trends, such as
broadband expansion, 5G, Internet of Things (IoT), cloud accounts, etc.);

— pricing (analysis of prices for Internet services, promotions and discounts
offered by providers, comparison of prices and packages from different companies);

— customer satisfaction and feedback from existing Internet service users and
analysis of service quality;

— the legal environment and regulation in the field of Internet services to identify
possible restrictions or opportunities in the market;

— opportunities for expansion and growth in this area, such as new regions,
additional services, partnership agreements, etc.;

— identification of potential threats and risks that may affect the market;

— development of marketing strategies to attract and retain customers;

— ongoing market analysis to track trends and analyze changes in the Internet
services market.

The problem of storing, processing, distributing and using information leads to
the automation of information processes. The use of information systems in marketing
will lead to an operational decision on the choice of marketing strategy [2].

An important tool in IT marketing is SEO or search engine optimization, which
involves using strategies and techniques to increase the visibility of websites in search
engines and thus attract more visitors. SEM, on the other hand, involves paying to
display ads on search engines such as Google AdWords.

Social media marketing is an important part of I'T marketing, which involves using
social media to advertise and interact with the audience. Other forms of online
advertising include using various forms of online advertising such as banners, video
ads, and social media ads.

E-commerce involves selling goods and services over the Internet, including your
own web stores and e-commerce platforms.

CRM or customer relationship management involves using customer relationship
management systems to store and analyze customer information in order to improve
relationships and increase sales.

Mobile marketing uses mobile devices for advertising, such as mobile apps, SMS
advertising, and mobile website optimization. Video marketing involves the use of
video content to promote products and services, which can include videos, webinars,
etc. Al can create new content (images, videos, etc.) or modify existing content. Other
technologies include composite Al, differential privacy, “small data,” and self-
supervised learning.
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In summary, information services marketing plays a crucial role in the success of
businesses today. By using a variety of available tools and strategies, businesses can
effectively promote their products and services to a wider audience and increase their
customer base.
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MAPKETUHI'OBI KOMYHIKALII B COEPI IHTEPHET-
MOCJIYTI': CYYACHI CTPATEI'TL, IHCTPYMEHTH TA
EQOPEKTUBHICTD Y HU®POBOMY CEPEJOBMUIILI

Co3unoBa Ipuna BanenTuniBHa

CTapIINK BUKJIAIa4

IHapxomenko Kapuna MakcumiBHa

3100yBayKa BUIO1 OCBITH

Hep>xaBuuii yHiBepcuret «KUiBChKUi aBialliiHUN IHCTUTYT»
M. KuiB, Ykpaina

VY uudpoBy enoxy cdepa IHTEPHET-MOCTYT 3IMUIIAETHCS OAHIEI0 3 HAWOLIbII
CTPIMKO PO3BUBAIOYMXCS TATY3€H, SIKa 3MIHIOETHCS IT1/1 BILTMBOM HOBHX TEXHOJIOT1H Ta
3pocTaroyoro nonuty. EQekTuBHI MapKETUHTOBl KOMYHIKallli CTal0Th BUPIIIAIbHUM
YUHHUKOM JIJII KOMITaH1#, SIK1 IParHyTh 3aTyYUTH KIIEHTIB, 3MIIIHUTH iXHIO JOBIpY Ta
BUPIZHUTHCS cepell KOHKypeHTiB. OnHaK uepe3 IHTEHCHBHY KOHKYPEHIII0 Ta
AMHAMIYHI 3MIHM Yy 3BHYKaX KOPUCTYBadiB, KOMIIAHIIM MOTPIOHO MOCTIiTHO
OHOBIIIOBATHU CBOi CTpaTerii, BIPOBAXKyBaTU KPEaTUBHI PIIICHHS Ta cydacHi 1ipoBi
iHcTpyMeHTH[ 1, 2].

CphOro/HINIHIA MapKEeTUHT B cepl THTEPHET-MOCTYT KapJAUHAIBHO 3MIHUBCH,
3MICTUBIIM aKIEHT 13 3arajbHUX KaMIIaH1i Ha 1HIWBIAYAJIBHUHN MiAXiJ 10 KOKHOTO
KJTIlEHTA. Y CHIIIHI KOMITaHii OyyIOoTh CBOi CTpaTerii Ha OCHOBI MIMOMHHOTO aHaTi3y
MOBE/IIHKY Ta MOTPeO IIJILOBOI ayAUTOPIi, MPOMOHYIOYH HE MPOCTO MOCIYTH, a IUTICHI
pIIIICHHS Ta KOPUCHHUI KOHTEHT.

OnHUM 3 HAUTIOTYXKHIIIMX KaHaJiB KOMYHIKAIIN € COliaJIbHI MEpexKi, Taki sK
Facebook, Instagram, LinkedIn tomro, ockinbku SMM — 11e He mpocTo myoOJTikalii, a
CTBOPEHHS TEMaTUYHUX CIOUIBHOT, ONEpaTUBHA TMIATPUMKA  KIIEHTIB  Ta
BY3bKOHAIPABJICHA peKJiaMa.
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